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Share Your Thoughts



We All Do Better

https://youtu.be/TtBsrv-v6VY


Co-Branding Investment

• Creates clearer 

connection

• Maintains consistency

• Allows us to build 

powerful relationships

• Enhances credibility

• Creates a solid base 

for you to promote your 

great work!



Tools and Planning

 Strategy calendar is completed annually

 Logo and materials are up-to-date

 Brochures are updated, easy to read and have photos 
of people

Memorial cards are visible – funeral homes, nursing 
homes, assisted living, churches, etc. 

 Banner is up in public location daily

 Local signage is used – electronic, billboards, business 
windows

 Events hit different audiences



POP QUIZ

Who should receive a thank you? 

a. A recurring donor who gives $15 a month. 

b. A major donor who gives a $10,000 gift. 

c. A first-time donor who gives a $50 gift. 

d. A regular donor who gives a gift to a special 

campaign like Give to the Max. 

e. All donors.



What Donors Want

A personal 

and genuine 

thank you



Get Unstuck

Next time, I’m sending you a cape. 

Thanks for your superhero-sized gift.

Two words: Endless gratitude. Thank you.

You score phenomenally high in the kind-o-meter. Seriously, I checked.

Your version of shine is a search light. 

Thanks for spreading so much good.

Thanks so much for putting up with our direct mail. 

But even more, thank you for responding.

Ideas from Shanon Doolittle https://razoofoundation.org/2012/07/22-delightful-ways-to-say-thank-you/

https://razoofoundation.org/2012/07/22-delightful-ways-to-say-thank-you/


What Donors Want

Measurable results 

before they receive 

another request 



Source: 

The Fundraising 

Effectiveness 

Project (FEP)

Bring 

Donors

Back



Share 

Your 

Grantees



Good Giving Habits Start Here



Darwin: You’ve got mail!



Gather More Friends

Have a dynamic member of the staff or board attend –
your strongest networker, or your most charming, 
well-spoken representative.

Show a video, or talk about the organization’s 
accomplishments during the event, albeit briefly.  That 
way people leave with a clear sense of your mission.

Have a sign-in sheet.

Follow up on any great conversations and 
connections you made that night. 

Tips from Stephanie, www.take2services.com



Social for Good



Open Grants on Facebook



Social Media Breakfast

Social Media Breakfast Central Minnesota (Hutchinson)

Social Media Breakfast Redwood Area (Redwood Falls)

Social Media Breakfast Rural Connection (Worthington)

Social Media Breakfast Willmar Area (Willmar)

Social Media Breakfast Windom Chamber (Windom)

Tips from Stephanie, www.take2services.com



In Print and On Air



“The Magnificent Seven” 

Follow these helpful 
reminders to…

• Raise more funds

• Maintain a positive 
reputation in your 
community

• Strengthen your 
advisory board

• Accomplish more 
good stuff



1. Repetition is OK…and   

necessary! 



2. Put your logo and mission 

on everything! 



3. Show what you support.



4. Thank your donors every 

chance you get!



5. Don’t be afraid to spend 

some money…it comes back! 



6. Your board doesn’t need to 

do everything. Look for local, 

professional services to help 

you.



7. Remember your partners at 

Southwest Initiative 

Foundation! 

Marie ZimmermanKaren Grasmon



Questions and Discussion




